
H I D D E N  O B J E C T  G A M E
Visit Mendocino County

Progress continues on the Visit Mendocino County Hidden Object Game, with the game engine roughly 90% complete. Six 

of the ten scenes are complete (Anderson Valley Brewing Company, Camping in the Redwoods, Tidepooling at 

MacKerricher, Skunk Train, City of 10,000 Buddhas, Glass Beach), and four are in progress, with wireframe mockups (Drive-

Thru Tree, Point Arena Lighthouse, Real Goods, Phillips Hill). 

We are working with Alex de Grassi to finalize the soundtrack for each level. Sound effects and particle effects are finalized 

and integrated. Outbound links to the VisitMendocino website are working, and are properly tagged and tracking in Google 

Analytics. Feedback is integrated, forking for positive feedback to the applicable store (Play Store or App Store), and for 

constructive feedback to a SurveyMonkey form. Working builds generated for both Android and iOS, with testing ongoing. 

UI artwork has begun, but current builds are using placeholder wireframes of the UI (as shown in screenshots) until final 

artwork is complete. Final County ‘level map’ is in progress (Google Map as placeholder currently). Facebook integration 

(login and Share functionality) is largely complete, with cross-platform testing ongoing. In-game analytics to track time in-

game, time on-level, outbound links, etc. is built and functioning using the Unity Analytics framework.

Level artwork is the primary bottleneck at this point. We are still targeting a mid-November launch, but are mindful of 

sustaining quality in the artwork. If the timeline shifts, we may look at an 8 or 9 level launch, rolling out a subsequent version 

with the remaining levels.
























