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ANALYTICS HIGHLIGHTS 

• Top line traffic has risen over same period last year 
• Users are up over 5.7% to 58,724 over same period last year 
• Most traffic from Northern California San Francisco Bay Area 
• Business listings views decreased to 16,348 views over Jan/Feb.  
• Demographics are shifting to more female 
• Highest interest — traveler, parenting and food & drink  
• Looking for fun activities, locations to visit and deals



Traffic levels continue to rise over last year. 



Traffic skewing even more female



We’re capturing more travelers and outdoor enthusiasts



Traffic volume from Northern California  
with majority from San Francisco Bay Area



Geo-Targeting continues  
to grow San Francisco and South Bay traffic 



“Other” category refers to our online advertising campaign. Given the 
increase in communications, Organic Search is now our second highest 

acquisition category as folks search for that ads they saw!

All acquisition channels are performing 



Top Content—Crab, Whales,  
Mendo Moments, Bucket List & Deals



Business listings views have decreased. We delivered 16,349 views to local 
businesses vs 20,754 last year (same time).  

Top 5 Businesses



QUANTCAST DATA



VMC.com Demographics. 



The 
psychographics 

of the people 
that are into 
Mendocino 

County  



Visitor interests

Direct hit on parents that love to travel!


