
OWNED 
SOCIAL MEDIA
• RETURNED TO STRONG ENGAGEMENT AND 

ORGANIC IMPRESSIONS, BACKED BY A ROBUST 

SOCIAL AD CAMPAIGN AROUND ‘OUR VIEW OF 

FALL’

• OCTOBER GENERATED OVER 909,159 

IMPRESSIONS & 19,254 ENGAGEMENTS

• 684,469 PAID IMPRESSIONS FROM THE ‘OUR VIEW 

OF FALL’ CAMPAIGN


